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Tab. 1 Statistic discription of constructs and items, test results of reliability and validity
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X27: Jig i WA g fd 331 073 0.673%#*
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Tab. 2 Path coefficient test result for structure equation model A of hypotheses H1, H2
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Tab. 3 Fit index for structure equation model A of hypotheses H1 . H2
CMIN/DF RMR RMSEA GFI AGFI IFI CFI PGFI PNFI
P {H 2.828 0.048 0.075 0.886 0.848 0911 0.910 0.691 0.747
R UF bR <3 < 0.06 < 0.08 > 0.80 > 0.80 > 0.80 > 0.80 > 0.50 > 0.50
4 EXHMERE H3 NEH TR B % 15 R AU 50 45 51
Tab. 4 Path coefficient test result for structure equation model B of hypothesis H3
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Tab. 5 Fit index for structure equation model B of hypothesis H3
CMIN/DF RMR RMSEA GFI AGFI IFI CFI PGFI PNFI
MR HE 2.944 0.039 0.110 0.904 0.807 0.850 0.850 0.580 0.737
R U brifE <3 < 0.06 < 0.08 > 0.80 > 0.80 > 0.80 > 0.80 > 0.50 > 0.50
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Tab. 6 Structure equation model test result for mediating role of tourist satisfaction
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Tab. 7 Structure equation model fit index for mediating role of tourist satisfaction
CMIN/DF RMR RMSEA GFI AGFI IFI CFI PGFI PNFI
R 2712 0.034 0.070 0.894 0.860 0.919 0.918 0.677 0.737
R UfpRifE <3 < 0.06 < 0.08 > 0.80 > 0.80 > 0.80 > 0.80 > 0.50 > 0.50

4 ZigSitie

41 FELL

v HI A5G T i i H ) B 7 5 R0 i 0 =
2R R, BAR R B0 B HEE W] T HL [ ROT
(CR =12.092, P < 0.001, & = 0.861); 15 ¥ H2 %
T H R SR RS IR R, AT R
0 2 WAER] T H2 AT (H2a: @ =0.720, CR =
10.433, P < 0.001; H2b: a = 0.658, CR = 10.077,
P < 0.001), %t H b= S0P 3 s iR &
B R P R G UR i) At N AR AR o AH RV 203 R T2
ASCFTRIESE G H R S R FR AR S, Bl
e BT T UiE H AR MRV 5 1 4 Vi et £ R
AT P SR A5 S ) SR I 4 A T T HLZE A T
J, RAIXAN LR BV G 23 5% Wi 5 A, R A] A
BLZL PR ANV H A B e i 2 A AT A = )

i ihe H3 542 1 Jie 25 Tl de oo G 3 i BECRH ) A
NHERE R 52, 45 R oR 2 e JLE

1), IXEWRA I 20 B CHIIRAT RSB R, AT
T izt 10 T i the e, R R 1R A N HERE 1% H
¥yt o

H

K1 B HA T i s i P AR A R 2R
Fig. 1 Test result for hypothesis H4 mediating role of tourist
satisfaction
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The Influence of Destination Image on Tourist Loyalty

— The Mediating Role of Satisfaction

KUANG Hongyun, XU Jihong, CHEN Jiarui, WANG Ying
(School of International Vocational Education, Shanghai Polytechnic University, Shanghai 201209, China)

Abstract: Taking provincial tourism destination as example, the structural equation model was investigated and compared the impacting
effect of tourism destination image and tourist satisfaction on tourist loyalty (revisit intention and recommendation intention). Based
on survey data from Jiangxi Province, the analyzing results showed that destination image significantly affected tourists satisfaction and
visitor loyalty. Tourist satisfaction had significant effect on tourist loyalty. Visitor satisfaction played a partial mediating role between
destination image and tourist loyalty. The results provide some suggestions for the tourism management for Jiangxi Province, and
provide reference for management of destination image and tourist loyalty of provinces with similar tourism resources.

Keywords: provincial tourism destination image; tourist satisfaction; revisiting intention; recommending intention; mediating role



